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[bookmark: _Toc129180222][bookmark: _Toc129180224]Good practices for compelling campaigns
Tips when writing for the web
We’ve compiled some quick tips when writing for the web. You should follow this guidance when writing campaign content.
We have a legal and moral responsibility to make content accessible. Follow these guidelines to fulfil that responsibility.
[bookmark: _Toc129180225]Language
Use plain English. 
Do not use formal or long words when easy or short ones will do. Use ‘buy’ instead of ‘purchase’, ‘help’ instead of ‘assist’, and ‘about’ instead of ‘approximately’. 
Remove jargon, slang and idioms.
We lose trust from people when we write government buzzwords and jargon. Plus, these words can be misinterpreted as they’re not clear.
[bookmark: _Toc129180226]Structure
Organise content using clear heading levels. People who use a screen reader rely on headings to navigate the page.
· Level 1 headings are titles of webpages. 
· Level 2 headings are main headings.
· Level 3 headings are subheadings.
· Level 4 headings are sub-subheadings (headings under subheadings).
Use bullet points and numbered lists where needed. Lists make it easy for users to scan and understand a series of items.
Make sure that:
· you always use a lead-in line
· you use more than one bullet.
[bookmark: _Toc129180227]Acronyms
Explain abbreviations or acronyms in full the first time you use them
Addressing the user
Address the user as ‘you’.
Avoid gendered pronouns like ‘he’ and ‘she’. Instead, use ‘them’.
[bookmark: _Toc129180228]Formatting
Do not use bold or italic type. It can affect readability
NEVER USE BLOCK CAPITALS FOR LARGE AMOUNTS OF TEXT AS IT’S HARD TO READ.
Always use sentence case, even in page titles. 
Hyperlinks
Ensure all hyperlinks are descriptive. Otherwise, anyone using a screen reader won’t understand where the link is going to take them.
Write this: Visit our Eventbrite page to find out about upcoming events.
Not this: Click here to find out about our upcoming meetups.
[bookmark: _Toc129180230]Tips for a compelling campaign
[bookmark: _Toc129180231]Sell the value of the job
A good campaign will make users want to explore and apply for your roles.
To achieve this, you need to write clear persuasive content. You want potential applicants to clearly understand the opportunity and what they can get out of it.
Consider what users can get from your job and sell that to them.
Persuasive angles
Is this a chance to develop news skills? Tell people how this could progress their career and get them to the next level.
Do you have an incredible company culture? Share the evidence of why people love to work for you.
Is this an opportunity to give back to the community? Highlight the importance of the cause and the part they’ll get to play in supporting it.
Are there chances to work flexibly, and for diverse applicants to be supported while applying and at work? Make it clear how you empower and support your employees.
Examples of persuasive content
When promoting jobs for the Victorian Electoral Commission, we clearly described what skills applicants could gain during the role on the campaign landing page. 
We backed this up with quotes from previous employees about how they enjoyed the work.
	[bookmark: _Toc129180232]Gain skills to further your career 
Working on the election can support you to progress your career. Regardless of your current VPS level, you could be: 
· leading teams 
· managing workflows 
· using interpersonal skills to support customers 
· promoting inclusion and accessibility for voters 
· networking with a huge range of colleagues. 
You don't need any specific experience to apply. Employees at any VPS level can apply to all roles.  
Like all professional development, it can be included in your Performance and Development Plan (PDP). 
Working during elections is hugely rewarding, and an opportunity to contribute to democracy in Victoria. You don't need to have any previous experience of working at elections to get involved. 
“The high- energy work environment was contagious, and I appreciated that everyone was willing to help each other out to get the job done.” 



When creating a campaign for the State Electricity Commission Implementation Office, we highlighted the social impact you could have in these roles on the campaign landing page.
	[bookmark: _Toc129180233]Shape the future of renewable energy 
Help to set up a cleaner, greener, more sustainable energy sector in Victoria. 
About the roles 
We’re hiring staff to work at the State Electricity Commission (SEC) Implementation Office from mid-February.  
You’ll help set up the SEC so it can drive transformation in the energy sector.   
It’s a unique opportunity to shape the future of the sector and create long-lasting impact.  


 
We also made it clear that all employees would benefit from flexible work. 
	[bookmark: _Toc129180234][bookmark: _Toc129180235]Flexibility in all roles 
All roles have flexible work options such as working some days from home, starting early or late, working part time, job sharing or accessing paid or unpaid leave.   
Read the flexible work policy for more information.  



Cross-promote roles
If you’re advertising multiple roles, you want users to look at as many as possible that would be a good fit for them.
Make this easier by linking across different roles on your job adverts.
Examples of cross promotion
When we promoted 5 jobs for the Victorian Electoral Commission, we placed this paragraph at the bottom of each job advert.
	[bookmark: _Toc129180236]Other available roles
You can express interest in more than one election role. Take a look at other available roles: 
· Early voting centre manager
· Assistant early voting centre manager
· Early voting centre officer
· Counting team leader



Campaign Example: 
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Work in child protection 
Keep children safe and families strong 
Join Victoria’s child protection service to make a real change in your community.
You will join over 2,000 qualified social welfare and behavioural professionals passionate about social justice and the rights of children in Victoria.

About the roles 
Child protection work is rewarding, fulfilling, challenging and demanding.
To learn more about the importance of child protection, visit go where you’re needed.
There are many benefits to becoming a child protection practitioner such as:
· flexible work options
· generous leave entitlements
· ongoing training and development
· access to wellbeing and support programs. 
Who we’re looking for  
The Victorian Government is looking for people at every stage of their career.  
This includes:  
· students who have already completed a range of courses, such as social work, psychology or welfare-related courses 
· new graduates starting their career 
· child protection practitioners looking for opportunities to progress their careers 
We're looking for professionals who are: 
· confident 
· resilient 
· empathetic 
· open to change when working together with families and other professionals. 
While there is need for therapy-based skills, a great deal of case work involves statutory investigation, analysis and critical thinking. 
Eligibility  
To work as a child protection practitioner, you must have the relevant mandatory qualification for the role you’re applying for. 
There are also pathways for people who have significant cultural or lived experience.  
Read more about child protection job requirements and eligibility. 
To apply you’ll need to do all mandatory pre-employment screening checks. For child protection jobs this includes:  
referee checks 
national criminal history records (police) checks 
international police checks, where applicants have lived overseas for 12 months or longer in one country in the last 10 years 
Working with Children Check (WwCC) 
misconduct checks. 
Read more about the application process. 
How to apply 
You can search for and apply for available roles advertised on Careers.Vic 
Careers in child protection can range from case practice support workers to expert practice leaders. 
There are child protection offices located across Victoria, in both regional and metropolitan areas. When you apply for a role, you’ll be asked to identify your preferred office location. 
Contact us  
If you have any questions about the roles or how to apply, please email childprotectionjobs@dffh.vic.gov.au. 
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